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HOW ACCESS ENTRY 

SYSTEMS ACQUIRED 650 

B2C LEADS AND
140 B2B LEADS

IN JUST 5 MONTHS

HOW YOUR BUSINESS 
CAN SURVIVE A 

RECESSION THROUGH 
SOCIAL MEDIA 
ADVERTISING

CANADIAN ADVERT IS ING

HOW TO USE SOCIAL 
MEDIA TO GROW 
YOUR SERVICE- 

BASED BUSINESS
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Recessions are tough on businesses, with many 
forced to close their doors for good. However, 
there is a silver lining – social media provides an 
affordable and effective way to reach new 
customers and keep existing ones engaged.

Here are some tips on how your business can use 
social media advertising to weather the economic 
storm:

1. Understand what a recession is and how it 
affects businesses

A recession is a period of economic decline, 
typically characterized by high unemployment and 
low consumer spending. Businesses are 
particularly vulnerable during a recession, as they 
often have to cut costs and lay off employees.

2. Identify the different social media platforms 
that are most popular with your target market

Different social media platforms appeal to 
different demographics. For example, Facebook is 
popular with all age groups, whereas Snapchat and 
Instagram are more popular with younger users.
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3. Create targeted ads for each platform that 
highlight the benefits of doing business with your 
company

Once you know which platform(s) to target, you 
can create ads that highlight the benefits of doing 
business with your company. For example, if you’re 
a clothing store, you could create an ad on 
Instagram that showcases your trendy and 
affordable clothes. Or if you’re a restaurant, you 
could create a Facebook ad that highlights your 
delicious food and great service.

4. Experiment with different ad formats and 
strategies to find what works best for your 
business

There are a variety of ad formats and strategies 
you can use on social media, so it’s important to 
experiment to see what works best for your 
business. For example, you could try using video 
ads, carousel ads, or even dynamic ads that change 
based on the user’s interests.

5. Analyze the results of your social media 
advertising campaigns to see which ones were 
most successful

It’s important to track the results of your social 
media advertising campaigns so you can see which 
ones were most successful. You can use tools like 
Google Analytics to track things like reach, 
engagement, and conversion rate. This will help 
you fine-tune your social media advertising 
strategy going forward.

Recessions can be tough on businesses, but social 
media provides an affordable and effective way to 
reach new customers and keep existing ones 
engaged. 

By understanding how a recession affects 
businesses, identifying the different social media 
platforms that are most popular with your target 
market, and creating targeted ads that highlight 
the benefits of doing business with your company, 
you can weather the economic storm.



Social media is a powerful tool for service-based 
businesses. It allows you to connect with potential 
and current customers, build relationships, and 
promote your business in a way that is cost- 
effective and efficient. 

In this blog post, we will discuss how social media 
can help grow your service-based business. We will 
provide tips on how to create effective social 
media profiles, generate leads, and increase sales. 
Let's get started!

Creating an Effective Social Media Profile

The first step in using social media to grow your 
service-based business is creating an effective 
profile. Your profile should include information 
about your business, such as your services, contact 
information, and website.
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You should also include a link to your blog or 
website so that potential customers can learn more 
about your business. Additionally, you should use 
keywords in your profile so that potential 
customers can easily find you when they are 
searching for businesses like yours.

Finding the Right Platform

Not all social media platforms are created equal. It 
is important to find the right platforms for your 
business. The most popular social media platforms, 
such as Facebook, Twitter, and LinkedIn, are not 
always the best ones for promoting a service-based 
business. For example, if you offer accounting 
services, LinkedIn would be a better platform than 
Facebook because it is geared towards businesses 
and professionals. 

However, if you offer wedding planning services, 
Facebook would be a better platform because it 
has a large user base and allows you to target 
potential customers by location and interests.

Dedicating Time to Perfect Your Message

It is important to dedicate time to perfecting your 
social media message. Your message should be 
clear, concise, and on brand. It should also be 
tailored to each individual platform. 

For example, the message you post on LinkedIn will 
be different than the message you post on 
Facebook. Additionally, you should consider using 
images and videos in your posts as they capture 
attention and engage potential customers.

Generating Leads

Once you have created an effective social media 
profile, you can start generating leads. To do this,
you will need to post content that is relevant to 
your target audience and that provides value. You 
could post articles, tips, or advice that would be 
helpful to your target audience. You can also use 
social media to run promotions or contests that 
will generate leads.
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Increasing Sales with Social Media

You can use social media to increase sales. To do 
this, you will need to post content that is designed 
to convert leads into customers. For example, you 
could post coupons, discounts, or special offers. 
You can also use social media to create a sense of 
urgency by running limited-time sales or 
promotions.

Staying On Top of Potential Leads

When you generate leads with social media, it is 
important to stay on top of them. You can do this 
by responding to comments and messages in a 
timely manner. Additionally, you should follow up 
with potential customers after they have 
interacted with your content. For example, you 
could send an email or give them a call to discuss 
your services further.
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TIKTOK ADVERTISING

As with any new social media platform, businesses are looking for 
ways to advertise on TikTok. In this blog post, we will discuss how
TikTok advertising is bringing a new wave of online advertising and 
why you should consider using it for your business.
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The new wave of 
online advertising



Another way to advertise on TikTok is to partner 
with influencers who create sponsored videos for 
your business. This is a great way to reach out to 
potential customers and promote your products or 
services creatively and authentically.

How to join the wave before it's too late

Suits Social was founded to plan, develop, and 
manage highly-profitable social media paid ad 
campaigns. We were so effective at this that we 
quickly developed a reputation for generating 
some of the highest ROI in the industry for our 
clients; experiencing particularly impressive 
results in the B2C service industry. Our proven, 
tested, and scaleable advertising system has seen 
success not only in small to medium-sized 
businesses but also in large, rapidly growing 
franchises alike. 

Now, we want to help you join the wave of 
businesses advertising on TikTok before it's too 
late. If you're interested in using TikTok 
advertising to reach your target audience, contact 
us today. We would be happy to discuss how we 
can help you create a successful ad campaign that 
generates results. Let's get started!
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Want To Learn How To Get 
More Leads For Your Service 
Business Using TikTok?

Watch this free video guide we 
recently published on youTube!

https://www.youtube.com/watch?v=k_12ohJwHQ8
https://www.youtube.com/watch?v=k_12ohJwHQ8
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Goal #1: Create ads focusing on brand awareness 
to create a warm audience to generate leads
 
Goal #2: Acquire leads to convert to purchases of 
Lifestyle Screen Doors
 
Goal #3: Generate leads of potential dealers across 
Ontario to work with Access Entry Systems

The Solution

Step 1 - Brand Awareness
 
To achieve this, we first ran an awareness 
campaign in order to generate as much reach as 
possible for the Access Entry brand. These 
awareness ads included professional videos 
highlighting the main benefits of products and key 
services. 
 
Step 2 - Lead Acquisition
 
Next, we re-targeted individuals who engaged with 
the content in our awareness stage with a lead- 
acquisition campaign. This included a specific and 
enticing offer to generate qualified leads.
 
This Lead-Acquisition campaign uses “lead forms” 
to generate leads directly on the social and search 
platforms. Prospects click the ad itself; this opens 
up an on-page lead form, collects their information, 
and sends it to you or your team. We can also 
integrate this with your CRM or email marketing 
system. 
 
Step 3 - Lead Nurture
 
The third and final step in our funnel was the lead 
nurture stage, where we re-targeted all of the 
leads with social proof, including testimonials, 
reviews, etc. Until they ultimately convert. 
 
These ads help keep you top of mind with 
prospects and leads who might not be ready to pull 
the trigger just yet. Think of this campaign as 
patching the holes in your bucket. Most businesses 
miss this stage and, as a result, lose a ton of great 
leads that simply forget and move on.

Facebook & Instagram 
Examples of Lead Acquisition Ads

Lead-Form
Used to capture leads 
information right on 
Facebook/Instagram 
without them ever having
to leave the page. 
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The Results

In just five months, Suits Social 
acquired 650 requests for quotes in the 
B2C campaign, coming in bringing in an 
estimated revenue of $175,000!
 

Within this conversion campaign alone, we also 

reached 190,032 unique and targeted individuals, 

with our ads generating 709,106 impressions and 

10,460 unique link clicks (website traffic through ads). 

 

Additionally, we ran a B2B campaign to acquire 

dealers for the Access Entry Systems Lifestyle Screen 

Door line with excellent results. In just two months, 

Suits Social received 140 requests for information on 

becoming a dealer. 

We reached 48,432 unique and targeted individuals, 

with our ads generating 107,567 impressions and 

1,275 unique link clicks.
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ON-DEMAND 
VIDEO TRAINING

LEARN HOW TO GET SIMILAR RESULTS 
FOR YOUR BUSINESS IN THIS FREE

WATCH NOW

https://web.suitssocial.com/training
https://web.suitssocial.com/training
https://web.suitssocial.com/training



